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Why do Facebook Ads work?

Let’s be honest for a second: Do you find it weird to send messages to all your new (or 
old) Facebook friends who mostly only get annoyed by you?

Are you lacking ideas on what to post on your Facebook profile or page?

Is your team not growing the way you would love it to grow?

Don’t worry - this is something a lot of network marketers experience.

Right now you tell people (again and again) how amazing your company and the products 
are, how great the business opportunity is but it mostly feels like you need to convince 
them. 

You’re running after them. 

What you’re doing right now is called “organic” marketing. Meaning unpaid. It’s totally 
fine to use these organic tools (and you should keep using the ones you like). 

But there is a much easier way. One that makes people run after YOU and not vice versa. 

The only thing you need to do is use Facebook Ads. 

Facebook Ads have one BIG advantage over any other marketing:

You speak only to people who already have an interest in similar products that your 
company has to offer and a “work from home” business opportunity.

No more “I guess this person could maybe like what I’m about to write to her”. Instead, 
you will know this as a fact. 

This way, you spend much less time, grow your team much more quickly and it will feel 
a whole lot better. 

Sounds great, doesn’t it?

So let’s dive right in.
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Stop relying on manual messages

•	 You’re running after people
•	 You don’t know if the person you contacted might be interested
•	 You hear a lot of “no’s” or get unfriended
•	 It takes TIME

Forget the “Boost post” button

Chances are if you’ve tried running Facebook Ads you used this blue “Boost Post” button. 
I like to call it “Burn your money” button.

Why? Because it only gives you very limited options:

•	 You can’t split-test
•	 You can’t evaluate your numbers properly
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Use the Ads Manager instead

Instead, you want to use what is called the Ads Manager. This is the place where you 
create all your audiences and ads.

How to access the Ads Manager:

Type facebook.com/adsmanager into your browser - this is the easiest way to access 
your Ads Manager

Don’t use a mobile or tablet to create ads but always do so on a computer

The Ads Manager might look scary but once you know your way around it really is not as 
complicated as it looks.

Split-testing

You ALWAYS need to split-test different things because this is the only way to improve 
your results.

I’ve run Facebook Ads for clients for over 5 years now and I’m still surprised sometimes 
on what works and what doesn’t. You can never be sure.
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Things you should split-test:
•	 Different ad images
•	 Different ad texts
•	 Different ad headlines
•	 Different audiences

Here is one example of split-testing one image against one video. The text above the 
image / video as well as the headline should stay the say.

Remember: Always only split-test one element at a time

Split-test different audiences

Not only should you test different elements with the ads but I also highly encourage you 
to split-test different audiences against each other. 

For this, it’s important to understand the different 
audience types:

We have three main audience types:

Custom Audience
Lookalike Audience
Saved Audience
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Custom Audience:

People who already know you, for example, who:

•	 have engaged with your Facebook page or Instagram
•	 have watched a video of you
•	 have clicked “Interested” or “Going” at one of your previous events
•	 you have their email address

Lookalike Audience:

People that are very similar to a group of people that already know you (meaning: They 
are similar to a Custom Audience).

Create the Custom Audience first and then create a Lookalike audience

Saved Audience:

Personally I really don’t know why Facebook calls this “Saved Audience” as all audiences 
can be saved. I like to call this Profile-based Audience or Interest-based Audience.

This is the audience where you select things like age, gender, location, interests, and 
demographics.
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So, how do you test different audiences now?

Chances are when you’re only just starting, you can only work with a Saved Audience. 
Which is fine, do that.

As soon as you can add a Lookalike Audience as a second audience and then split-test 
those two audiences against each other.

Evaluation

It’s not enough to just create your ads and then never look at them again. You want to 
understand what actually worked to learn from this and to implement this knowledge for 
your current and all future campaigns. 

This means you should always look at the numbers and learn from them!

One number I always look at is “CTR”. CTR stands for “Click-through rate” and shows 
you how many % of all the people who saw your ad clicked on it.

I look at the CTR of different audiences to see which one performed better as well as the 
CTR of different ads. 

Other numbers depend on the type of campaign you’re running. If your goal is to get 
Event responses then of course that is what also you look at. If you want people to reach 
out via Message you check the numbers for “Messaging conversation started”.
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Retarget

This is a very important step!

Speak again to people to remind them of you.

For example: Speak again to everyone who clicked “Interested” for your Facebook event 
and remind them in a second ad to sign-up for a ticket (even if the event itself is free)

I like using a Messages campaign for this and set up the first message people see like 
this:



PAGE  9

The details

Do you want to learn the details of how exactly you can build all those campaigns, 
audiences, and ads? Let me show you how to skyrocket your network marketing income 
through Facebook ads. 

GET STARTED TODAY

About Sarah

Hi, I’m Sarah
I’m an expert on Facebook and Instagram Ads 
that skyrocket your network marketing income.
With the knowledge the participants of my various 
workshops, events, and courses have gained, 
they were able to earn consistent, 5-figure months 
and get 6-figure launches.
I’ve created an online course to be able to impact 
even more clients by not limiting myself to only 1:1 
packages. Let’s start running your Facebook Ads 
today!

https://getsomemagic.com/facebook-ads-course-network
https://getsomemagic.com/facebook-ads-course-network
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These course participants couldn’t be happier 

“This course has been the best thing I have invested my time and money into in a long 
time.”

“The response I’ve been getting since starting this training is incredible!!”

“I have fallen in love with fb advertising with this course!”

“I’m finding this course really useful.”


