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Let’'s be honest for a second: Do you find it weird to send messages to all your new (or
old) Facebook friends who mostly only get annoyed by you?

Are you lacking ideas on what to post on your Facebook profile or page?

Is your team not growing the way you would love it to grow?

Don’t worry - this is something a lot of network marketers experience.

Right now you tell people (again and again) how amazing your company and the products
are, how great the business opportunity is but it mostly feels like you need to convince
them.

You’re running after them.

What you're doing right now is called “organic” marketing. Meaning unpaid. It's totally
fine to use these organic tools (and you should keep using the ones you like).

But there is a much easier way. One that makes people run after YOU and not vice versa.
The only thing you need to do is use Facebook Ads.
Facebook Ads have one BIG advantage over any other marketing:

You speak only to people who already have an interest in similar products that your
company has to offer and a “work from home” business opportunity.

No more “I guess this person could maybe like what I’'m about to write to her”. Instead,
you will know this as a fact.

This way, you spend much less time, grow your team much more quickly and it will feel
a whole lot better.

Sounds great, doesn't it?

So let’s dive right in.



Stop relying on manual messages

Hello Sarah, it's great to
connect. Do you have an
online business? | hope

Hi Sarah,

I'm inviting you to like my page because | feel
we are on the same wave length and you may
find value, support, and wonderful free content
there.

Hi Sarah!

| wonder if you'd like to join our group for
healtry entrepreneurs.
As entrepreneurs i can get so hectic and we

can end up sacrificing our physical health to
reach our goals.

you're having a great | also want o let you know that | have a So | started this community in order to help
day! fantastic female tribe growing every day. It's a fellow entreprenaurs stay in shapa and not lose
place to be real, to make friends and find control of ther health. ls this something that
support, and a special comer where you will would interest you?
find free super guest d
and so, 50 much more! Here's the link if you n“:""’mw‘""“
want to check it out. It will be just wonderful to e e
- —— Wa've become quite close in the group and
made Tany new connections.

| noticed on your profile you've been sharing some
fresh thoughts and healthy truths. | enjoyed your
touch on time with your live stream, so true. I'm
really interested in learning about you and what you
dol I'd also ke to introduce you 1o my network and

I'm really happy with how the group s going
and I'm wondering if you would like to join to00?

Hare is the link i this sounds interesting:

add value in any way | can,

When are you free to have a chat?
| hope you have a good day, take care! 32

* You're running after people

* You don’t know if the person you contacted might be interested
e You hear a lot of “no’s” or get unfriended

* Ittakes TIME

Forget the “Boost post” button

106 43
People reached Engagements

OO0 20

Boost Post

Chances are if you've tried running Facebook Ads you used this blue “Boost Post” button.
I like to call it “Burn your money” button.

Why? Because it only gives you very limited options:

e You can't split-test
* You can't evaluate your numbers properly




Use the Ads Manager instead

Instead, you want to use what is called the Ads Manager. This is the place where you
create all your audiences and ads.

How to access the Ads Manager:

Type facebook.com/adsmanager into your browser - this is the easiest way to access
your Ads Manager

Don’t use a mobile or tablet to create ads but always do so on a computer

The Ads Manager might look scary but once you know your way around it really is not as
complicated as it looks.

n = Ads Manager Search By _§ sran~ A
GSM GET SOME MAGIC LTD (.. * Updated justnow ) Discard Draft Review and publish
Q Search v Y Filters » 4+  Add filters to narrow the data that you are seeing. Lifetime: 5 May 2015-10 Jul 2020 +
Account overview (© COVID-19 resources 2§ Campaigns 29 Ad sets 5] Ads

Iy Rules View Setup @ me« R4 Reports ¥
Unique link CTR (link CPC (cost
Campaign name - Amount spent Impressions click- per link o o
clicks through click) actions:offsitt  cost_per_acti  actions:offsiti
. Webinar - VA €391.26 31,543 362 1.37% €0.90 — —
Py Haushalt €15.00 8,077 105 1.42% €013 — = =1
® Retargeting_doTERRA_Juneevent —_ — — — — = —_ 4
© Webinar - generic - 202006 €171.85 23,270 289 1.59% €0.46 - - -_
doTERRA_Juneevent —_ — —_ —_ —_ —_ —_ —
@
2nd-Ii - = = = = = = _
[ ]
doTERRA Event - — - — — - - -
(%]
> Results from 55 campaigns @ €6,651.24 1,605,688 19,416 131% €0.32 - - -
Total Spent Total Total | Per Impr. Per Action Total Per Action Total
Split-testing

You ALWAYS need to split-test different things because this is the only way to improve
your results.

I've run Facebook Ads for clients for over 5 years now and I'm still surprised sometimes
on what works and what doesn’t. You can never be sure.



Things you should split-test:
« Different ad images

» Different ad texts

» Different ad headlines

» Different audiences

Here is one example of split-testing one image against one video. The text above the
image / video as well as the headline should stay the say.

Remember: Always only split-test one element at a time

\ Social Media Magic by Sarah .ee
- Lorenz * Social Media Magic by Sarah

- Sponsored - & Wgs Lorenz
Sponsored - @

Here comes the text
Sign up for my event here

dGTERRA FACEBOOK ADS
- TRAINING

Here comes the text
Sign up for my event here

FRI, 10 APR

Test event for an online WWW.FACEBOOK.COM
training that I'm running :) Test event for an online
4 5 people interested training that I'm running :)

oy Like (O comment oY Like (D comment 4> Share

Split-test different audiences

Not only should you test different elements with the ads but | also highly encourage you
to split-test different audiences against each other.

For this, it's important to understand the different

audience types:

Custom Audience
We have three main audience types:

28 Lookalike Audience
Custom Audience
Lookalike Audience

Saved Audience () Saved Audience

—————

fii Special ad audience



Custom Audience:
People who already know you, for example, who:

* have engaged with your Facebook page or Instagram

* have watched a video of you

* have clicked “Interested” or “Going” at one of your previous events
e you have their email address

Lookalike Audience:

People that are very similar to a group of people that already know you (meaning: They
are similar to a Custom Audience).

Create the Custom Audience first and then create a Lookalike audience
Saved Audience:

Personally | really don’t know why Facebook calls this “Saved Audience” as all audiences
can be saved. | like to call this Profile-based Audience or Interest-based Audience.

This is the audience where you select things like age, gender, location, interests, and
demographics.
’j’ @ Drop Pin

L
i ] ‘&i?:-"’"’ Belgiul

2 (C2e
Add locations in bulk

Age © 18w - 65+ w

Gender @ n Men Women

Languages @

Detailed targeting © Include people who match (5 ]

Suggestions Browse

Exclude people



So, how do you test different audiences now?

Chances are when you're only just starting, you can only work with a Saved Audience.
Which is fine, do that.

As soon as you can add a Lookalike Audience as a second audience and then split-test
those two audiences against each other.

Evaluation
It's not enough to just create your ads and then never look at them again. You want to
understand what actually worked to learn from this and to implement this knowledge for

your current and all future campaigns.

This means you should always look at the numbers and learn from them!

Account overview (© COVID-19 resources () Campaigns == Ad sets for 1 Campaign [7] Ads for 1 Campaign
ey Rules w» View Setup @ m- 4 Reports ¥

CTR (link CPC (cost
click- per link 100 freebie
through click)

Unique link

Cost per 100 Tripwire m
clicks freel

Ad set name - Amount spent Impressions bie angesehen

. Lookalike (DE, 1%) - Magic Circle angesehe... €56.59 8,385 mnm 2.59% €0.26 42 €1.35 2
. Lookalike (gutes Europa, 1%) - Sarahs Besu... €525.15 174,333 2,841 1.65% €0.18 658 €0.80 66
. PBA_Interests_Marie Forleo und andere €452.48 268,018 2,503 1.00% €0.17 545 €0.83 30

> Results from 3 ad sets @ €1,034.22 450,736 5,612 1.29% €0.18 1,245 €0.83 98
Total Spent Total Total Per Impr... Per Action Total Per Action Total

One number | always look at is “CTR”. CTR stands for “Click-through rate” and shows
you how many % of all the people who saw your ad clicked on it.

I look at the CTR of different audiences to see which one performed better as well as the
CTR of different ads.

Other numbers depend on the type of campaign you're running. If your goal is to get
Event responses then of course that is what also you look at. If you want people to reach
out via Message you check the numbers for “Messaging conversation started”.
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Retarget
This is a very important step!
Speak again to people to remind them of you.

For example: Speak again to everyone who clicked “Interested” for your Facebook event
and remind them in a second ad to sign-up for a ticket (even if the event itself is free)

| like using a Messages campaign for this and set up the first message people see like
this:

Create template

Greeting

Messenger preview
Welcome people to the conversation after they tap on your ad.

Textonly w»

Hi, Will you join us for our webinar "Stay healthy with essential oils" on June 12th

at 8 pm? ©
Social Media Magic by Sarah ... o
@ Typically replies within a few hours
Customer actions
Suggest questions or replies for customers to tap, or use a button to send people to your Hi, Sarah! Will you join us for our
site. webinar "Stay healthy with

essential oils" on June 12th at 8

@ pm?
None ¥
When you reply, Social Media Magic by Sarah
Add customer actions to make it easier for people to start a conversation with your Lorenz will bve"::'he;g ;:3 zﬁz;e";b"c nfo/anc
business. Customers will always be able to type their own message. Learn more

/| Save template @

Welcome message doTERRA 02/06/2020
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The details

Do you want to learn the details of how exactly you can build all those campaigns,
audiences, and ads? Let me show you how to skyrocket your network marketing income
through Facebook ads.

GET STARTED TODAY

About Sarah

Hi, I'm Sarah

I’'m an expert on Facebook and Instagram Ads
that skyrocket your network marketing income.
With the knowledge the participants of my various
workshops, events, and courses have gained,
they were able to earn consistent, 5-figure months
and get 6-figure launches.

I've created an online course to be able to impact
even more clients by not limiting myself to only 1:1
packages. Let’s start running your Facebook Ads
today!



https://getsomemagic.com/facebook-ads-course-network
https://getsomemagic.com/facebook-ads-course-network

These course participants couldn’t be happier

“This course has been the best thing | have invested my time and money into in a long

time.”
% Just wanted to say a MASSIVE thanks to you

Sarah Lorenz this course
has been the best thing | have invested my time and money into
in a long time. My event is on Wednesday and | have 21 people
signed up via eventbrite. 119 people clicked interested & 28
people clicked going. Thank you! xx

29 Going - 119 mterested

e .

Deobiee, Rachae 8nd 1] oers are QoG & rieresied

Love - Reply - 4h QD+

“The response I've been getting since starting this training is incredible!!”

thanks so much Sarah Lorenz

| used to run Facebook ads but obviously not very effectively
because the response I've been getting since starting this
training is incredible!! i, J\, .\ My class is on Wed eve, 200
people clicked interested and 32 have registered. So exciting!!
Thank you v Xx

00>

Love - Reply - 4h - Edited

“I have fallen in love with fb advertising with this course!”

% Dear All, | have fallen in love with fb advertising
with this course! ¢°  Thank you so much dear Sarah Lorenz!

“I'm finding this course really useful.”
Thanks. I'm finding this course really useful.

I'm just rewatching video 2 now
Love - Reply - 1m o b
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