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Campaign objectives
Yeeeeaaaah, we now laid all the groundwork and now we can start with the actual 
ads and campaigns! Well done, you! 

As you already know the whole ad process consists of three levels:

Campaign
Ad set
Ad

Today we will talk about setting up campaigns.



Campaign 
objectives
The easy things first:

I recommend you 
leave the buying type 
as “Auction” and that 
you tick the toggle for 
“budget optimisation” 
and insert your daily 
budget here. 



Campaign objectives
A bit more complicated (but super 
important) is the choice of the right 
campaign objective.

Here you tell Facebook what your main 
goal with this campaign is.

So let’s cover them one after the other.



Campaign objectives
Brand Awareness 

With this you’re telling Facebook: “I want 
as many people as possible to SEE this 
ad”. (not click on it or comment, just see it).

Facebook then tries to find people who are 
likely to remember your brand / business 
after seeing your ad. 



Campaign objectives
Reach 

This is really similar to a Brand Awareness 
campaign. The only difference is that with 
Reach you’re telling Facebook:

“Please try to never show this ad to the 
same person more than once!”



Campaign objectives
Brand Awareness and Reach 

Both campaign objectives are something I don’t really recommend to you. They are 
amazing for really big companies like McDonalds but not ideal for you.

If you want to warm up an audience you’d better go for an Engagement or Video 
View campaign (we will cover this later). 



Campaign objectives
Traffic

This is what could be called the “default” campaign as you can 
hardly go wrong with this.

You’re telling Facebook: “I want as many (and cheap) clicks as 
possible”.

A Traffic campaign is easy to set up - in theory you don’t even 
need the Facebook Pixel.



Campaign objectives
Traffic

The Ads usually have a button under the 
photo / video.

They look identical than the Ads in a 
Conversion campaign.



Campaign objectives
App Installs

If you have an app you can use this to 
make people download your app. 

As this is probably not the case for any of 
us, we’ll skip this objective.



Campaign objectives
Video Views

You’re telling Facebook: “I want as many 
people as possible to watch this video / 
these videos for as long as possible”

This is awesome to warm people up 
without selling right away.

You can use live streams or recorded 
videos.



Campaign objectives
Video Views

Use a video that holds people’s attention 
so that they watch it for as long as 
possible.

Make sure the first two seconds are 
exciting to watch, so that people stop 
scrolling to watch your video ad.



Campaign objectives
Lead Generation

This is what some people always confuse 
with a Conversion campaign. 

With a Lead Generation campaign you 
collect email addresses. But you don’t 
send them to your website but collect the 
data directly within Facebook.



Campaign objectives
Lead Generation

The Ad itself looks the same as a Traffic or 
Conversion ad.



Campaign objectives
Lead Generation

But when people click on the Ad they stay 
within Facebook and insert their details 
right there.



Campaign objectives
Lead Generation

They will see the Terms and Conditions 
and then click “Submit”. 



Campaign 
objectives
Lead Generation

Here’s how to access the data: 
Go to your Facebook page, click 
“Publishing tools” at the top (this 
might be hidden under “More”) 
and then on the “Forms Library” 
tab on the left.



Campaign objectives
Lead Generation

The disadvantage here is that you need an integration for this to work properly. 
Otherwise Facebook collects the data but you need to then download it from 
Facebook and then upload it to your email tool. 

This means people then have to wait until they receive the freebie they signed up 
for.

You can use a tool like Zapier to notify you whenever you get a new lead: 
https://zapier.com/blog/facebook-lead-ads-notifications/
This is awesome if you’re collecting high-quality leads who want you to call them or 
who are ready to buy.

https://zapier.com/blog/facebook-lead-ads-notifications/


Campaign objectives
Lead Generation

When you use Mailchimp you can connect your Lead Ads directly with a Mailchimp 
list, so they get added automatically. You can read how to do this here: 
https://www.facebook.com/business/help/1286158261483473

For any other email tool you can use the paid version of Zapier. 

https://www.facebook.com/business/help/1286158261483473


Campaign objectives
Post Engagement

The goal here is to get as many likes, 
comments and shares to a post as 
possible. 

You can use this to warm up cold 
audiences who’ve never heard of you 
before before pitching something to them.



Campaign objectives
Post Engagement

You can use a photo or video post for this. 
Ideally, you use something that already 
worked well organically, so you already 
start with some likes and comments.

You can include a button but you don’t 
have to. Again: The main goal here is not 
to get clicks but to get likes, comments and 
shares.



Campaign objectives
Page Likes

This is actually a campaign objective I 
don’t recommend.

Sure, having lots of Facebook fans might 
look and feel good. But it won’t bring you 
money.

Invest your money in a structured 
Facebook Ad campaign instead.



Campaign objectives
Page Likes

But if you insist on using it, your Ads will 
look like this.

With a click on the thumbs up a person will 
automatically become a fan of your 
Facebook page.

However, this does not mean they will see 
all of your posts in the future.



Campaign objectives
Event Responses

This is an awesome campaign objective to 
promote your Facebook event.



Campaign objectives
Event Responses

You can use any photo or even video for 
these ads. 

When you use this make sure to post in 
your Facebook event, so that people who 
clicked on “Interested” get informed about 
updates. 

You can also later retarget people who 
clicked “Interested” to make them purchase 
a ticket.



Campaign objectives
Messages

You use a Messages campaign to get 
people to send your Facebook page a 
message.

This makes sense when you’re using a 
Messenger Bot which then automatically 
sends messages with lots of value to 
everyone who “subscribed”. 



Campaign objectives
Messages

When people click on “Send Message” 
they send a message to your Facebook 
page.

To create a Bot you can use 
http://manychat.com. 

http://manychat.com


Campaign objectives
Conversions

With this you’re telling Facebook: “I want 
as many people as possible to click on the 
ads and then perform a certain action”

You need to tell Facebook what this action 
is.



Campaign objectives
Conversions

In our training about the Facebook Pixel we already covered Custom Conversions. 
You will need one of these to run a Conversion campaign.

You can select your Custom Conversion in the Ad Set (the second) level.



Campaign objectives
Conversions

The Ads in a Conversion campaign look 
the same as the ones in a Traffic 
campaign.



Campaign objectives
Catalogue Sales

This is a cool campaign objective if you’re 
selling a lot of different products and if 
these products look good on a photo.

For example: Furniture, clothing etc.  

You can combine this with your online 
shop so that products always get added 
and deleted from your ads automatically 
depending if you have them in stock or not.



Campaign 
objectives
Catalogue Sales

The products are 
normally displayed in 
a carousel, meaning 
people can click 
through them.



Campaign objectives
Store Visits

If you have a physical “real-life” store, you 
can use this campaign objective to make 
people visit your store in person.

They can get directions or click on “Call 
Now” and call you immediately.



Campaign objectives
Store Visits

“Fun”-fact: Facebook tracks the number of people who visit your store after seeing 
your ad. 

They do this with information from people with location services enabled on their 
mobile devices. Depending on each person's settings, location updates can occur 
even when the Facebook app is closed.



HOMEWORK

Choose all campaign objectives that makes sense
 for your business and strategy. Which will you use?



Now it’s your turn 
You can do this! Have fun! 😊


