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Custom Audiences
Remember there are three different audiences? Today we will talk about Custom 
Audiences.

A Custom Audience is a group of people who have already interacted with you in 
one way or the other. 

They can be 

email subscribers,
website visitors,
Facebook fans, 

...and more!



Custom Audiences
To set this up go back into your Ads 
Manager, the menu and choose 
“Audiences” and then “Create a Custom 
Audience”. 



Custom Audiences
Now you have five main options.

Let’s start at the top and work our way 
down.



Custom Audiences
Customer file:

If you use MailChimp you can directly 
upload your email subscribers by clicking 
here and then logging into Mailchimp.



Custom Audiences
You can then select one or more 
lists that you want to upload into 
your Ads Manager.



Custom Audiences
We don’t want to take any further 
steps just yet, so click “Done”.



Custom Audiences
If you don’t use Mailchimp go for the 
option at the top.



Custom Audiences
Here you’ll want to upload your email list 
as a csv or txt file.

(So first you’ll need to download this 
from your email provider to your 
computer)

Make sure to give it a smart name and to 
include the date in it.

Mine have names like:

FBAdsfree_20190109
Emailliste_ContentUpgrade_20180304



Custom Audiences
Then for data protection reasons you need to tell Facebook where you got your 
data from.

If it’s your own email list and people signed-up directly to it, it’s
“Directly from customers”.   



Custom Audiences
After uploading the file it will probably look 
something like this.

That’s fine, as you only want to upload the 
email addresses anyhow.

Click on “Upload & Create”. 



Custom Audiences
Depending on your email provider 
and the exact format Facebook 
might show you a message like this. 

This is fine.

Click “Upload Anyway”. 



Custom Audiences
Check that the number of rows is 
similar to the number of people who 
are on your email list 

(it will always be slightly less).

Then click “Done”. 



Custom Audiences
If Facebook tells you your audience is “too small”- don’t worry!
It might be too small to create a Lookalike Audience out of it but it’s never too small 
to run Facebook Ads to it.  



Custom Audiences
You will need to upload your email list on a regular basis to always be able to 
reach all your new subscribers.

There are paid tools that can do that automatically for you which is especially cool 
if you want to make sure you always exclude people who have already bought your 
product. One such tool for this is https://connectio.io/connectaudience/

However, you can definitely do this manually.

https://connectio.io/connectaudience/


Custom Audiences
Customer file and GDRP

To be able to upload your subscribers (or buyers) email addresses to Facebook you 
need their permission to do so. 

The easiest way is to get this directly when people opt in.



Custom Audiences
I’ve added an extra checkbox for this 
on my Leadpages landing pages. 

This was coded for me.



Custom Audiences
If you’re using Mailchimp it gives you the 
option to include GDPR fields. 

There is an explanation here:
https://mailchimp.com/help/collect-conse
nt-with-gdpr-forms/ 

This should also be possible for most 
other (European) email tools.

When in doubt, get an IT-expert from 
http://upwork.com to help you with this.

https://mailchimp.com/help/collect-consent-with-gdpr-forms/
https://mailchimp.com/help/collect-consent-with-gdpr-forms/
http://upwork.com


Custom Audiences
You could also ask people towards the end of your funnel if they consent to this and 
then when they click a button they get added to a seperate list that you then upload 
to Facebook as a Custom Audience.



Custom Audiences
Ok, we covered customer file, so let’s 
continue with another Custom Audience 
option: Website traffic.

This is one of the reasons why you 
installed the Facebook Pixel on your 
homepage: So that now you can create 
an audience of people who’ve been to 
your website and retarget them.



Custom Audiences
Here you have three different 
options:

You can create an audience out of 
everyone who has been to any of 
your websites / sub-pages

You can select “All website visitors” 
or “PageView”. As you should have 
the Pixel on every single site this 
means the same.

Definitely create this one!



Custom Audiences
You can create an audience out of 
everyone who has been to a SPECIFIC 
website. 

For example: People who landed on 
the thank-you page after signing up.

Or the thank-you page after buying 
something. 

Or people who had a look at the 
sales-page of your product



Custom Audiences
This third option is especially cool if 
you have lots of website visitors. You 
can create an audience out of the 
people who spent the most time on 
your website.

These are high-quality people - they 
are obviously extremely interested in 
you and your business.



Custom Audiences
The time span you select in every 
Custom Audience depends on the 
exact audience.

For all website visitors I would go for 
the maximum of 180 days.

For specific groups of people who’ve 
been to your sales page, I would 
choose less days, more towards 30.

These Custom Audiences will always 
renew themselves, so don’t put a date 
in the audience name.



Custom Audiences
These two custom audience options 
apply if you have an app for your 
business or an offline store that 
customers visit in person.

As this likely isn’t the case for most of 
you, we won’t touch on these options in 
this course.

If you DO have an app or offline store 
then definitely check out these options.



Custom Audiences
The last main option you have for your 
Custom Audience is engagement. 



Custom Audiences
These are all powerful audiences. And 
the cool thing is that for these you don’t 
even need the Facebook Pixel or any 
complicated GDPR tools in place.

I recommend you definitely work with 
video viewers, Facebook / Instagram 
engagement and event interactions (if 
you have an event).



Custom Audiences
Start with people who have viewed at 
least 10 seconds of one or more of your 
videos. 

I know, 10 seconds doesn’t sound like 
much but you want this audience to be a 
little bigger.

Go for 30 or 60 days.

And name it in a way that you will always 
know what this audience is about.



Custom Audiences
You can also target people who engaged 
with any post or ad of your Facebook or 
Instagram page.

This is especially cool if you’re only 
starting with your Facebook Ads and 
don’t have any other files (like email 
subscribers) that you can use.

I recommend you choose “People who 
engaged with any post or ad”



Custom Audiences
Another Customer Audiences 
engagement option are events.

You can retarget people who have 
interacted with your event in some way.

For example: You could create a 
campaign for people who have clicked 
on “Interested” to remind them to 
purchase a ticket or to actually attend 
your offline or online event.



HOMEWORK

Go through the list of Custom Audiences again and 
create as many Custom Audiences as possible that 

make sense for your business



Now it’s your turn 
You can do this! Have fun! 😊


