
Facebook Pixel



WHAT IS THE FACEBOOK PIXEL?

A piece of code that you install on 
your homepage that allows you to 
track results and retarget people



Facebook Pixel
You want to install the “normal / basic” Facebook Pixel on your homepage. You can 
find the code in the Ads Manager. 



Facebook Pixel
There you either “create” a new Pixel .. 



Facebook Pixel
or you can find your existing Pixel when you click on Details -

and then “Set up” .. 
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and “Manually install the code yourself”



Facebook Pixel
You need the code from point 2. 

It looks similar to this:

What you see here is the complete 
Pixel Code.

What is highlighted in red is the
Pixel ID (obviously this is mine, so 
have a look into YOUR Ads Manager 
to check for yours)
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You have different ways to get the Pixel on your homepage
(the best way also depends on your website)

1. Add it manually to the code of the head section of your homepage just above 
</head> (I only recommend this if you really know 
what you’re doing!!)

If you use Leadpages you simply need to go to Page 
Tracking - Analytics and insert the code in the 
Head Section box.
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2. You can use an integration

Go back to “Set up” and choose the first 
option. 

There you can find really good 
explanations for Squarespace and Wix.

For Wordpress you can download a 
plugin that helps you to install the Pixel.
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3. You can use the Google Tag Manager

This is a little bit more complicated to set-up but it allows you the most detailed 
tracking. 

If you already know how to work with the Google Tag Manager - awesome! If not 
(and I suspect that’s for most of us) just go with an integration mentioned before 
and I’ll explain the tracking options later on.
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To check if everything is working you 
can use a browser extension for the 
Chrome Browser. It’s called “Facebook 
Pixel Helper”.

Simply search for it in the Chrome 
Webstore (it’s free)

https://chrome.google.com/webstore/

“PageView” should appear on your site

Check if the Pixel ID is correct

https://chrome.google.com/webstore/
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To be able to stalk your website visitors (and eventually retarget them) they need to 
be ok with it (GDPR)

This means:

1. You need to tell them “Hey you, I’m planning to stalk you. Cool?”
2. They need to be able to say “No, not cool with me, duh!”

The easiest way is to use a Cookie pop-up that pop-ups when a new visitor visits your 
website that clearly explains what you are intending to do and that gives the visitor 
the option to leave the website before a cookie is set or to specifically opt-out of some 
of it.
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Here’s what mine look like. The pop-up:

When people click on “cookie policy” they can opt out of different things, such as the 
Facebook Remarketing.
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I use a paid service for this. It’s called iubenda and the products I use are:

Privacy & Cookie Policy Generator – Pro License in English

and

Cookie Solution

Get 10% discount on the first year with this link:

http://iubenda.refr.cc/HZWC3RF

http://iubenda.refr.cc/HZWC3RF
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The Facebook Pixel should be on every single site you have. Let me repeat that: 
The same Pixel code on every single site.

So how will we track the success of our campaigns later on? Let’s say you want 
people to sign up for a freebie. How do you know how many signed up through which 
audience and ad?

The magic word here is: Custom Conversions.
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You can find custom conversions in the menu of your Ads Manager.
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Click on “Create Custom Conversion”
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Make sure your Pixel is selected at the 
top.

In the URL field insert the URL of your 
thank-you page (or any other page you 
want to track).

Give it a name you will remember.

Choose the right category.
View content = People visited page
Lead = People signed up for something
Purchase = People bought something
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You can now track how many people reached that 
custom conversion after clicking on an ad. To see this 
simply select the custom conversion in the columns of 
your Ads Manager.

Go to “Customise Columns..”
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And search for the name of the 
Custom Conversion you created.

It will be included in your columns. 
You can save this as a preset, give 
it a name (I usually choose a name 
like “100 freebie” “Ads webinar” 
etc.).

Don’t forget to click on Apply.
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When you create a campaign, in the ad set area you can also select a custom 
conversion to tell Facebook that this is exactly what you want to achieve.
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Now you’ll be able to see the exact results per ad set and per ad. 

In this example you can see how many sign-ups I got in this Lookalike audience 
(48) and what my costs per sign-up were (0,90€)



HOMEWORK
Install the Facebook Pixel on your homepage so that 

it appears on every single site. If you have landing 
pages on a separate domain then install the same 

Pixel there.

Check if everything is working with the Chrome 
“Facebook Pixel Helper” extension



HOMEWORK
Create a custom conversion for every page you want 
to track. This can be a thank-you page or also a sales 

page where you want to retarget those specific 
website visitors later.



Now it’s your turn 
You can do this! Have fun! 😊


