Getting started
with the Ads Manager
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FIRST OF ALL:

What are your goals with Facebook
Ads? What do you want to achieve?



Getting started with Ads Manager

Learn how to set-up and access the Ads Manager

€10.00 €289.90 Ongoing

CY-100-Funnel ® |nactive 591 30,840 50,121 €0.49

Magic Circle Close Doors ® |nactive

n = Ads Manager
GSM GET SOME MAGICLTD (10... w Updated just now  (C) Wl O
Q Search v Y Filters v + Lifetime: 5 May 2015 - 2 August 2018 » .|||
B: Account overview B2 Campaigns 82 Ad sets B Ads
'('.-)' Rules » Columns: Performance w Breakdown v Export w
+ 4 a Cost per
Campaign name - o Delivery - Results Reach Impressiol il Budget Amount spent Ends
( ) CY-Bot-Message @ |nactive 35 6,754 9,126 €1.15 €4.00 €40.12 Ongoin
Mes ‘ Per messagir Daily
(3 CY-Bot-Landingpage ® |nactive — - - — €6.00 €0.00 Ongoing
CY-Bot Per CY-Bot Daily
) CY-Ads-Funnel @ |nactive 7 23,608 34,585 €1.63 €10.00 €278.85 Ongoing

52,242 97,032 €0.14 €12.00 €122.69 31 May 2018




Getting started with Ads Manager

Go to https://www.facebook.com/adsmanager/

This is the (only) place from where you will handle your Ads

Make sure you're in the right ad account.

ﬁ = Ads Manager
| GSM GET SOME MAGIC LTD (10... w |

Q Search v Y Filters » +
B Account overview Campaigns == Adse
Campaign name - o Delivery - Results

B CY-Bot-Message ® |nactive 35



https://www.facebook.com/adsmanager/

Getting started with Ads Manager

Now let's make sure everything is set up.
Use the menu to go to “Settings”

= Settings

Plan + Create & manage .l Measure & report 52 Assets

% Frequently used

Business locations

All tools > @ Hover to learn more about any link

£+ Settings

Settings




Getting started with Ads Manager

Make sure your Ad account has a name that you will recognize. Usually it's your
name which is fine.

Make sure to add your business address as you want this to appear on the invoices
later.

Ad account setup

10204941541433359

Ad account name

GSM GET SOME MAGIC LTD

Time Zone

(GMT +02:00) Berlin Time
Change time zone

Business Name

GSM GET SOME MAGIC LTD

ter your own name it you do not eat

Business Address

Lordou Vyronos, 61-63

Larnaka
Currenc y
Euro (EUR)
Change currency ’ 6023
Advertising Purpose Business coun try
¢ Yes, | am buying ads for business purposes Cyprus

No, | am not buying ads for business purposes

EU VAT Number

CY » 10384959D




Getting started with Ads Manager

Then go go Payment Settings and make sure you have a payment method connected

2: Ad accounts

Pages

Payment settings

S

Notifications

GSM GET SOME MAGIC LTD (10...

v

Next bill

31 August 2018

You won't receive a bill while your balance is €0.00.

Payment method

Credit/Debit cards

PayPal Tysafl‘V(g/afa}i':@(g{ftsomemaglc.com) « Primary

Manage

€0.00

Amount due

Add Payment Method

Remove




Getting started with Ads Manager

Go back to the Ads Manager.

Now ['ll explain the three parts of the Ads Manager:

| Mlagic

GSM GET SOME MAGICLTD (10... w 1 ‘

Q Search = Y Filters + +

£

Lifetime: 5 May 2015 - 2 August 2018 w»

sets B Ads

: i i oo
B Accoun t overvie w 3 Campaigns oo Ad

1. Campaigns
. Ad sets
3. Ads



Getting started with Ads Manager

C a m pa i g n s Quﬂ:k creation 7 7 7 Switch to Guided c;eation

Create New Campaign w

Here you choose the campaign goal

Campaign name Enter a campaign name @

Buying type Auction ® =

Campaign objective h Traffic »

Awareness
Split test @
«* Brand Awareness

¥+ Reach

Consideration

Create New Ad Set w» v h Traffic

%7 App Installs
Ad set name 5 2
W4 Video Views

."

Lead Generation
4+ Post Engagement
s Page Likes
Create New Ad »
B, Event Responses
[
A Tisie % Messages

Conversion

mpaign, 1ad set and 1 ac @) Conversions

¥ Catalogue Sales

Cancel T# Store Visits Save to Draft




Getting started with Ads Manager

Ad sets
Here you choose these three main things:
- target audience

- budget
- placement

Gd=

M .



Getting started with Ads Manager

Ads
Here you create the actual Ads with

text

image
- video

etc.

Gd=

M .



Getting started with Ads Manager

Campaigns - Ad Sets - Ads

When clicking through make sure to always start at the beginning, click on the
campaign name to reach the next step (Ad Sets) and click on one ad set to reach the

last step (Ads).

This way you won'’t get overwhelmed with all the numbers.

Gd=

////q /' e



Getting started with Ads Manager

Time frame

This is really important when you want to check how your Ads are doing. Typically

you should look at the past 7 days.

17
24
3

Suasg

May 2015

Mon Tues Wed Thurs F

4 6 7

M 12 13 14

18 19 20 21

25 26 27 28

15

22

29

23

30

Sun M

14

21

28

22

29

Lifetime: 5 May 2015 - 2 August 2018 w»

Compare
June 2015
Tues Wed Thurs Fri

2 3 4 5

9 10 M1 12

%6 17 18 19

23 24 25 26

30

Sat

20

27

5 May 2015 - 2 August 2018 ancel Update

e

Date presets
v Lifetime
Today
Yesterday
Last 14 days
Last 30 days
This week
Last week
This month

Last month

€ 7omm0

I« ic



Getting started with Ads Manager

Columns

The columns will become really important too.
Keep in mind that if you don’t use this properly you won'’t see all the important
numbers.

B Account overview Campaigns  selecte ) S5 Ad sets for 1 Campaign B] Ads for 1 Campaign
'(:)' Rules w» Columns: Performance w
Ad set name M & Delivery - Results Reach Impressiol co:;::‘: Budget
0 Lookalike (AT, CH and 8 others, 1%) - Email Liste... o Not de!iveringr . ) Using camp...
() Lookalike (Euro area, GB and 2 others, 1%) - Sar... o Not deliverir‘.g' - Using camp...
C PBA_Interests_Marie Forleo und andere ° r\lot dgliven’ng N - . 7 Using camp...

Results from 3 ad sets

My

Breakdown v Export w

Amount spent Ends
€0.00 Ongoing
€0.00 Ongoing
€0.00 Ongoing

€0.00




Getting started with Ads Manager
The big blue button

The cool thing about the Ads Manager: Nothing will happen until you click the big blue
button that says “Review and publish”. Before that, everything you do is just for you
and won’t end up as actual ads.

n = Ads Manager

GSM GET SOME MAGIC LTD (10... w Updated just now g Discard Drafts Review and publish (1) £+

Q Search v Y Filters + + .Last 7 days: 26 July 2018 - 1 August 2018

B: Account overview B2 Campaigns GECCETTING) SS Adsets [ 1selected & JENwmETH



Getting started with Ads Manager Mg
The big blue button

The only exception: If you touch anything else that is blue or says “Publish”.

B Account overview Campaigns S8 Ad sets for 1 Campaign B Ads
DXy Rules w» Columns: Custom w Breal
Ad set name v F'1 Delivery - Results Reach Impressiol Coat per Budget Snost
result spent
@] Lookalike (AT, CH and 8 others, 1%) - Email Liste... @ Not delivering - - — ~  Using camp... €0.00
@] Lookalike (Euro area, GB and 2 others, 1%) - Sar... @ Not delivering Using camp... €0.00
() PBA_Interests_Marie Forleo und andere @ Not delivering - - Using camp... €0.00

Results from 3 ad sets — — — - €0.00



Getting started with Ads Manager

Columns

In the columns section you can determine which numbers you want to see. You can
also dive deep into analytics about things like origin, gender, age, device and much

more. (We will cover this in more detail in module 12.)

My

GSM GET SOME MAGICLTD (10... w Updated 10 minutes ago Q
Q Search = Y Filters « + This month: 1 Jan 2019 - 14 Jan 2019 w»
B): Account overview a Campaigns 88 Ad sets Q Ads
'(_.;’ Rules w View Setup I} Columns: Performance w Breakdown w Reports w
Campaign name v a Delivery N Budget Results Reach Impressions 00:;:3': Amount spent Ends Link cli¢
() FB Ads Week 2019 Retargeting ° r_\Jot dgli\{ering €3.00 7 10 118 1,055 v 7 €2.Q1 €20.05 Ongoing
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HOMEWORK

Scroll and click around in the Ads Manager.
If you already have campaigns in there click through
them and through the ad sets and ads.
Try different things with the columns.
Try different time frames.

| want you to overcome fear of the Ads Manager.
It's a powerful tool and so are you!



G
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HOMEWORK

Dive into the columns section. Where do your
sign-ups come from? How old are the people who
click on your ads? Do people purchase your product
when they’re on their phone or on their computer?



Now it's your turn




